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The Anti-Greenwash Charter

Review Overview. 

Campaign Materials. 

 

Auditors’s Summary. 
The signatory, Select First, has demonstrated a commitment to adhering to its 

Green Claims Policy (GCP) in the campaign titled “Explore the World with Cities 

from Louis de Poortere.” The campaign promotes Ecorugs, a 100% recyclable 

rug range, and has followed several key aspects of the GCP. However, there are 

areas where procedural adherence could be improved. 
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Editorial Process. 
In light of compliance with anti-greenwashing measures, having a robust 

editorial process ensures that all communications content is reviewed for 

accuracy and transparency before publication. This helps in preventing 

unsubstantiated green claims and maintains the integrity of the 

communication. 

 

Auditor’s Conclusion. 
The evidence provided for the editorial process is valid. The internal email 

correspondence shows that the review process for green claims content was 

followed, ensuring that the campaign aligns with the standards set out in the 

Green Claims Policy. 
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Practice Followed: Yes 

Evidence Provided:  

• Screenshot of internal email correspondence verifying the 

editorial process.
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Evidence & Testing. 
Conducting tests and providing evidence for green claims is crucial to 

substantiate the claims made about a product’s environmental benefits. This 

builds credibility and ensures compliance with transparency and accountability 

standards. 

 

Auditor’s Conclusion. 
The evidence provided addresses the need for substantiation. The FAQs and 

correspondence about the environmental impacts of polyester and recyclability 

support the green claims made in the campaign.  

Although compliant with this practise, there is an opportunity for Select First 

to improve the quality of the evidence it requests of its clients. Referencing the 

following statement in the GCP: “Supporting documentation may include the 

client’s own testing and results, as well as certification and proof of 

independent verification if it exists.” 
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Practice Followed: Yes (with recommendation) 

Evidence Provided:  

• Email from Tom Bourne to the client at Ecorugs discussing FAQs 

and the testing approach.  

• FAQ Document detailing the rationale behind using polyester for 

Ecorugs and addressing common environmental concerns.
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Review of Claims. 
The environmental claims made in the press release include: 

100% Recyclable Rugs: Supported by FAQs discussing the recyclability of 

polyester and the Take Care program: 

• FAQ 1 & 6: The FAQs discuss the recyclability of polyester, highlighting 

that it can be continuously recycled without affecting its strength and 

quality. They emphasise the benefits of using polyester for recyclability 

over natural fibres and bio-based alternatives. 

• FAQ 10: Suggests that all parts of the Ecorug are made from recyclable 

polyester, supporting the claim of 100% recyclability. 

• FAQ 11: Explains that local recycling points may not handle polyester 

correctly, reinforcing the need for the Take Care program for proper 

recycling. 

Circular Product Lifecycle: Supported by FAQs detailing the development of 

recycling processes and partnerships for efficient recycling. 

• FAQ 3: Describes the development of the rug and recycling processes 

needed to achieve circularity. 

• FAQ 9: Explains the partnership with Europe’s best polyester recyclers for 

efficient recycling through the Take Care program. 

• FAQ 13: Details the gradual increase in recycled content, aiming for 100% 

recycled polyester by 2025, supporting the circular product lifecycle 

claim. 
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Recycled Content: Supported by FAQs explaining the use of 20% recycled 

polyester and the goal to reach 100% recycled content by 2025. 

• FAQ 4 & 13: Discusses the use of 20% recycled polyester and the goal to 

reach 100% recycled content by 2025. This aligns with the claims in the 

press release about increasing recycled material use. 

• FAQ 14: Suggests that the recycled polyester is sourced with GRS and 

Oeko-Tex® 100 certification, adding credibility to the recycled content 

claim. 

Environmental Impact: Supported by FAQs highlighting the benefits of 

polyester’s durability, recyclability, and reduced environmental impact 

compared to other materials. 

• FAQ 1, 6, 7, & 8: Discusses the environmental benefits of polyester, such 

as its recyclability, durability, and resistance to wear, which supports the 

claim of minimising environmental impact. 

• FAQ 22: Describes ongoing efforts to reduce emissions and energy 

consumption in the production and recycling processes, reinforcing the 

positive environmental impact claims. 

Auditor’s Conclusion. 
The environmental claims made in the press release are supported by the 

information provided in the FAQ section. The FAQs provide explanations for the 

recyclability, circular lifecycle, recycled content, and overall environmental 

impact of the Ecorugs. As per the Evidence & Testing section, the request of 

further detailed evidence would be recommended. 
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Employee Training. 
Training employees on the Green Claims Policy and anti-greenwashing 

measures ensures that all staff members understand the importance of 

making accurate and substantiated green claims. This helps in maintaining the 

consistency and reliability of the claims across the organisation.

 

Auditor’s Conclusion. 
The evidence provided for employee training is valid. The calendar event and 

training document show that employees were adequately trained on the Green 

Claims Policy, ensuring they understand and can apply the principles of 

responsible marketing. 
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Practice Followed: Yes 

Evidence Provided:  

• Anti-Greenwash Charter Training Document 

• Screenshot of the calendar event for the training session
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Escalation Procedure. 
Having an escalation procedure for concerns or queries related to green claims 

ensures that any issues can be addressed promptly and effectively. This 

supports the principles of transparency and accountability. 

Auditor’s Conclusion. 
The response is acceptable given that there were no escalations to address. 

However, it is important to include a call to action in the campaign, such as: “If 

you have any queries or concerns related to the green claims made within this 

campaign, please contact [contact information].” This ensures that the 

escalation procedure is clearly communicated to the audience. 
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Practice Followed: Yes (with recommendation) 

Evidence Provided:  

• Indicated that the escalation procedure was not followed as 

there were no concerns or queries.
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Colour and Imagery. 
Guidelines for the use of colours and branding help prevent greenwashing by 

ensuring that visual elements accurately reflect the environmental benefits of 

the products. This avoids misleading consumers and maintains trust. 

 

Auditor’s Conclusion. 
The evidence provided shows that the use of colour and branding in the 

campaign was consistent with the guidelines. This helps in avoiding 

greenwashing and ensures that the visual representation aligns with 

substantiated green credentials. 
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Practice Followed: Yes 

Evidence Provided:  

• Image of the rug used in the campaign showing compliance with 

branding guidelines.
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Compliance Summary. 
The evidence provided for each section has been reviewed and found to be 

valid. The client has demonstrated compliance with the Green Claims Policy. 

Overall Compliance Rating: Compliant 
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Editorial Process: Compliant 

Evidence and Testing: Compliant (with recommendation) 

Employee Training: Compliant 

Escalation Procedure: Compliant (with recommendation) 

Colour and Branding: Compliant
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Compliance 
Certificate.
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Campaign: Explore the World with Cities from Louis 

de Poortere 

Description: Promotion of Ecorugs, a 100% recyclable 
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Overall Compliance Rating: Compliant


